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Campaign Objectives 
●​ Establish baseline goals to scale both fundraising campaigns in the new year 

and the year-end campaign at the end of 2020. 
●​ Through multi-channel solicitations, renew, reengage, and acquire new 

supporters with the goal of raising  between November 20, 2019 to 
December 31, 2019 until maturity.​
 

Theme 
The primary message for the campaign is centered on the theme “  

” 

By supporting The  (  individuals invest in critical 
programs and services that help individuals achieve small victories that make a big 
impact on the lives of the organization’s participants. From helping young mothers 
engage in life-changing treatment for substance dependency challenges to 
connecting individuals experiencing homelessness with housing,  

 (  helps individuals transform their lives, small steps and victories at a 
time.  

We can apply this adaptable theme to the work and efforts of all programs, services, 
and clients across the organization. 
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For nearly  years,  
 has been wholly dedicated to 

improving the quality of life for  
 facing adversity.






